Triple A

A NEW SPACE -
WHERE BRANDS
_IVE INSIDE you |
THE NEWS S J

lake Every Interaction a Brand Moment




WHY NOW - A NEW WAY TO ENGAGE

1B+ 35X

Telegram users - under- higher engagement when
monetized, untapped formats are interactive and
channel. shareable (vs static ads).

O Gen Z spend 6h/day on messengers
O - but rarely see brands there.

DON'T JUST BUY IMPRESSIONS.
OWN THE MOMENTS PEOPLE TALK ABOUT




TRIPLE A:

TO READ THE WORLD

= Al commentators decode news
in role-based formats.
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Gamification + branded Drops turn

passive reading into engagement. o'
Cross-platform: Telegram Mini Apps + Web + Mobile. AT
< Built for shareability across communities. T 2
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TURNING EVERYDAY NEWS INTO S —

SHAREABLE BRAND INTERACTIONS




ONE TREND-DRIVEN,
GLOBAL AUDIENCE -

For brands, this is a chance to connect inside cultural moments users already love.
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@ Mobile-first
{@} Early adopters = Mix of Web3 adopters
kA of new formats EEE & Web2 mainstream

Share-to-earn mindset;

love rewards & quests

Global: Europe, US,
LATAM, Asia, Africa



~NGAGEMENT
PLATFORM

Initial 6 markets (live at launch):
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| Usnture Capital | | Stock Market | | Crupto

| ML Intluencer 1 Hambling

FROM NICHE VERTICALS TO MAINSTREAM
- YOUR BRAND SCALES WITH US.




"RODUCTS & EARLY BIRD PRICING
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BISPLAY ADS  PREMIUM EXPOSURE
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CHOOSE YOUR FORMAT, LOCK IN EARLY-BIRD PRICING, Pices are market-dependent (iange shown)
AND SECURE YOUR BRAND’S SPOT IN THE FIRST WAVE depending on firmat.

.
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Visibility relevance Awareness at scale >
appear inside conversations people already follow. visibility across multiple markets and verticals.
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UGC spread Community goodwill
brand travels organically in user shares. brand as giver of rewards & fun...
f__,_a-"'
/ T e
\__
TRIPLEA IS MORE THAN “JUST ADS” - 4

IT'S CULTURAL PRESENCE + EMOTIONAL ENGAGEMENT (
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adjustments depending on brand market-based reporting on
requirements on request. targeting. placement visibility.

FLEXIBILITY FOR YOUR BRAND TO SHAPE
THE CONTEXT AND TONE OF INTEGRATION
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Engagement: ‘
users experience news up to 45% with gamified
| via Al roles campai '
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Shares (UGC):

10-15%

up to 25% with reward- up to 10% in high-engagement
‘based incentives campaigns




MASSIVE HYPE

-
-_' e
. i

#2. 201 marketing budget Constant prize draws:
for the first 6 months merch, trips, cars, big wins
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\/ Continuous user inflow - Influencer activations +

stable reach for brands media pushes + social hype




- LIMITED SLOTS

BE AMONG THE FIRST BRANDS TO SHAPE
THE CONVERSATION INSIDE TRIPLEA

T

Join Early Bird Integration J Triple A

Let's discuss in Tg @ julisvp

EARLY BIRD PRICING UNTIL END OF Q3 - LIMITED SLOTS PER
INDUSTRY, MINIMAL RESOURCES, MAXIMUM BRAND IMPACT
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https://t.me/julisvp
https://t.me/julisvp

